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1
RATIONALE

This Module will be cross disciplinary in approach, introducing students to the elements of the natural environment that are the constituent resources used in the provision of the 'outdoor leisure experience' whether it be recreation or adventure based, wildlife or nature based tourism, self-development, lifestyle or health related. The Module will focus on the consumer perspective and will explore a diverse range of examples of activities, environments and organisations from selected international locations. The Module will explore the features and characteristics, and the labelling and branding of a number of global outdoor sites (such as Recreation Zones, Protected Areas National Parks & World Heritage Sites, and Adventure Resorts) and outdoor experiences (such as traction kiting, windsurfing, white-water rafting, working holidays, adventure education travel, therapeutic wilderness programmes and informal countryside recreation).
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SUMMARY OF AIMS
This Module will introduce students to the diverse product range of the outdoor leisure industries that specifically use the outdoor environment. The Module will provide students with the opportunity to gather first hand information from a consumer perspective and develop a broad knowledge of the range and diversity of outdoor experiences on offer. Students will be introduced to social, political, environmental and economic aspects of the outdoor experience.
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ANTICIPATED LEARNING OUTCOMES

On successful completion of this module students will be able to:

· identify the range of adventure, lifestyle or recreation brands, labels, products, experiences and services that use the natural outdoors as the basis of the experience (KU, P);

· describe the diversity of different organisations and sectors supplying  and managing the broad range of outdoor experiences(KU, P);

· experience, describe and critically evaluate a  specific outdoor recreation activity(C, KU);

· accurately present and explain the key issues and trends affecting the use of the outdoor environment for outdoor adventure, recreation or healthy lifestyles, including the impact of such activities on the natural environment (KU, S, C);

· interpret the trends in policy and instruments of change e.g. legislative or economic instruments (KU, C);

· identify the variables influencing demand and access, including financial, demographic, cultural and technological issues(P, KU);

· present their analysis in an appropriate written format to communicate ideas effectively and professionally (KS, P).
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LEARNING AND TEACHING STRATEGY AND METHODS, INCLUDING RESOURCES

The Module will be taught through a diverse range of methods so as to introduce the students to a wide range of learning techniques. These will include on-line learning, experiential learning through site events, lectures, project based seminars and self-study.

5
ASSESSMENT AND FEEDBACK STRATEGY AND METHODS

At level four the Module assessment will occur through a number of ways. Part one will involve the exploration of branding and labelling, part two will examine an experience from a consumer perspective and part three will examine topical issues and trends. Part one will take the format of a literature reviewing process, using a long term collection and analysis of a diverse range of international material, from a number of media, in the form of company leaflets, commercial magazines and quality newspapers articles; all illustrating the product labelling, branding, and range, as well as highlighting the current issues and trends in the use of the natural outdoor environment for creating the basis of the 'product experience. The market signals will be compared with the theoretical material provided in lectures and in texts and journal articles. Feedback on the collection and critical analysis of these materials will occur during seminars as part of a continuing, formative process. Part two - the outdoor experience will involve a critical  analysis of an experience of a outdoor product at a set location. Part three will involve a critical look at issues and trends, and will take the form of a traditional essay.
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SPECIFIC ASSESSMENT CRITERIA

Students achieving a pass in this Module will demonstrate:

· a sufficient depth of knowledge of the subject content and the ability to apply it;

· the ability to observe accurately, record and analyse data, and produce valid and justified evaluations.;

· the ability to accurately present their analysis using an appropriate written format to communicate ideas effectively and professionally.
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INDICATIVE CONTENTS, READING LIST AND RESOURCES

Natural Biosphere - value, land, sea, underground, air. Urban-rural. Natural-Artificial.

Organisations: Public private and not-for-profit sectors at the local, national and international levels. Biosphere Expeditions, BTCV, Earth watch, Green force, National Trust, Operation Raleigh, Operation Wallacea.

Products: Outdoor recreation activities, lifestyle therapy and biophilia, wildlife recreation, surfing and sailing, walking and riding, caving and climbing, bungee jumping and sky-diving, whale & bird watching, gorilla watching etc. Adventure tourism, wilderness expeditions. Education through outdoor travel.

Brands and Labels: ‘National Parks’, ‘Country Parks’, ‘Wildlife Adventure Tours’, ‘Activity Holidays’, ‘Working Holidays, ‘The Big Five Game’, ‘Safaris’ and ‘Expeditions’.  

Key issues and trends: in consumer/visitor demand, constraints on usage and the impact of changing policies and legislation. Accessibility, public and private goods, and other cultural, physical and socio-economic influences.
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MODULE BANDING OTHER THAN A
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