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1
RATIONALE

This module is designed to examine the phenomenon of adventure tourism, a niche form of tourism that has become increasingly significant in both research and industry circles in recent years.  Adventure tourism has emerged from, and is inextricably linked with, other forms of tourism such as eco-tourism, wildlife tourism, activity-based tourism and spiritual tourism.  These relationships are explored throughout the module in conjunction with a full examination of the diverse nature of the adventure tourism industry and its associated consumer behaviour.  The broad scope of adventure tourism's natural and artificial destination environments are investigated and adventure tourism products are analysed.  As students are potential managers in the adventure tourism industry, the management of this form of tourism is an integral part of the module's content.  This module further builds on tourism and outdoor recreation foundation modules at level four.

2
SUMMARY OF AIMS
The module aims to convey the essential ingredients of adventure and how these have been incorporated into adventure tourism products, such as whale watching holidays, mountaineering expeditions, spiritual journeys and eco-challenge events.   Awareness of the characteristics of adventure tourists, destinations and suppliers will be enhanced, and the capacity of students to identify operational and management issues, and their solutions, will be developed.
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ANTICIPATED LEARNING OUTCOMES

On successful completion of this module, students will be able to:

· analyse the relationships between different forms and sectors of the adventure tourism industry (C);

· discuss emerging trends in the adventure tourism industry (KU);

· discuss the characteristics and motivations of the adventure tourist  (KU);

· identify the environmental, socio-cultural, economic and political impacts of adventure tourism on destinations (KU and C);

· make reasoned proposals for management actions or strategies which would contribute to the development of successful and sustainable adventure tourism businesses (C);

· present analyses and conclusions in an appropriate written format, communicating ideas effectively and professionally (P and K).

4
LEARNING AND TEACHING STRATEGY AND METHODS, INCLUDING RESOURCES

Teaching and learning on this module will involve lectures, seminars, case studies and field visits and will draw upon staff research in, and expertise of, the phenomenon of adventure tourism.  

The lecture content will be broadly based around theoretical concepts, illustrative case studies and industry examples of adventure tourism. Use will be made of industrial links within the adventure travel industry through employing guest speakers who manage locally based tour operating businesses and outdoor activity organisations. In addition, short field visits to adventure tourism destination environments will also form a component of this module. 

To enhance learning on this module, students will be expected to fully engage in self-study through directed reading of the core text book, 'Adventure Tourism: The New Frontier' and further reading of other academic and industry sources associated with adventure tourism.  Such independent study on the student's part will form the basis for interactive, student led seminars in which activities will be clearly linked to the lecture content and aimed at consolidating students' knowledge of the subject.  

Student-centred learning will be assisted by the use of a Blackboard web site that will contain highly relevant support materials, useful web site links, discussion forums and interactive activities.    

5
ASSESSMENT AND FEEDBACK STRATEGY AND METHODS

Formative assessment will be undertaken through the seminar discussions/activities and student presentations, with on-going feedback to students at these sessions.   Tutors and peers will provide feedback.

Summative assessment will consist of a written case-study report. Students will be directed to analyse one form of adventure tourism, such as whale watching holidays, climbing trips or white-water rafting expeditions.   Students will work on a product of their choice, having obtained the tutor's authorisation.  A written brief will be provided for the students, which sets out the sections to be contained in the report.  
Written feedback will be provided on the coursework, according to the assessment criteria 

6
SPECIFIC ASSESSMENT CRITERIA

Students achieving a pass in the module will demonstrate:

· accurate analysis of the position of their chosen adventure tourism product within the adventure tourism industry;

· the ability to describe the key characteristics and main motivations of the consumers involved in the assignment case study;

· accurate identification of at least one impact of their chosen adventure tourism product in each of the following categories: environmental, socio-cultural, economic and political;

· justification for proposals for the sustainable and successful management of an adventure tourism product by accurately explaining how the key industry trends and main characteristics of the particular consumers, destinations and service suppliers involved will impact on its development, and by explaining why the proposed management actions is better than alternative options;

· the ability to present written conclusions and analyses in a grammatically understandable manner, using at least five relevant academic references to the literature to support propositions and arguments.

7
INDICATIVE CONTENTS, READING LIST AND RESOURCES

Indicative content

· Characteristics of adventure tourism and its importance as a niche form of tourism.

· Evolution of adventure tourism and key influences on its development.

· Relationships between adventure tourism and other tourism forms such as ecotourism and wildlife tourism.

· Demand-side of adventure tourism and key characteristics of consumer behaviour.

· Main sectors of the supply side of the adventure tourism industry (intermediaries, operators, visitor attractions, transport and accommodation).

· Current and emerging adventure tourism products.

· Natural and artificial adventure tourism destinations and environments.

· Environmental, socio-cultural, economic and political impacts of adventure tourism.

· Management techniques employed within the adventure tourism industry at organisational and destination levels.

· The following specialist resources will be used: 

 
Field visits and specialist visiting speakers                        

Reading list 
Barrett, J. and Greenaway, R.,  (1995) Why adventure?, Foundation for Outdoor Education.

Fennel, D.A., (1999) Ecotourism: An Introduction,  Routledge.

Hunt, J. (1989) In Search of Adventure, Talbot Adair Press.

Shackley, M., (1996) Wildlife Tourism,  International Thompson Business Press.

*Swarbrooke, J., Beard, C., Leckie, S. & Pomfret, G., (2002) Adventure Tourism: The New Frontier,  Butterworth-Heinemann.

* = Recommended core text for this module

Journal Resources
Annals of Tourism Research

Journal of Leisure Research

Journal of Sustainable Tourism

Journal of Travel Research

Tourism Management

Other Publications
The Great Outdoors

Trail 

Report Resources
Mintel

Travel & Tourism Analyst
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MODULE BANDING OTHER THAN A

A

